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⑦ Ｋａｕｅｒ，Ｋ．Ｊ．（２００２）”Ｓｃａｒｙ ｄｙｋｅｓ ａｎｄ
ｆｅｍｉｎｉｎｅｑｕｅｅｎｓ：Sｔｅｒｅｏｔｙｐｅｓａｎｄ ｔｈｅ





































































































































Ｓｏｃｉａｌiｄｅｎｔｉｔｙ ａｎｄ bｒａｎｄ eｑｕｉｔｙ fｏｒｍｔｉｏｎ：
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